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1. Conference Overview / EiHiEEH

2026 International Conference on Consumption Studies (ICCS 2026) / 2026 jHEE &R

Conference / SiHATE SE Al

Theme / E;%ERE New Consumption in the Age of Artificial Intelligence / A T & BERHMCHIFIEES
Dates / HHHH 16-18 October 2026 / 2026 & 10 B 16-18 H

Venue / {hEY Taipa Campus, City University of Macau, Macau / (RS KB ZK(FIRE, RFY

Organisers / EH¥EE(sL

Business School, Xiangtan University / {8/ X2 HEE %
Faculty of Business, City University of Macau / RS A2 2T

Inquiry / FBZDERFE

fobiccs2026@cityu.edu.mo

2. Conference Committee / %ﬁ%ﬁ

2.1 Conference Co-Chairs / Z:gtRIEE

=58

-

Business School, Xiangtan University

HEA BRI

Faculty of Business, City University of Macau

BPIRTH XS 2R

Lei HAN §855

Professor; Vice Rector, Xiangtan University, China

José ALVES
Professor; Dean, Faculty of Business, City University of
Macau, China

2.2 Conference Organising Committee / @il EE

Business School, Xiangtan University

Faculty of Business, City University of Macau

Professor, Xiangtan University

Tiantian REN {EEHEH

Associate Professor, Xiangtan University

HEXRHR5R el ot N T
Lijun MA BEE Jiashun HUANG
Professor; Associate Dean, Business School, Xiangtan Professor; Associate Dean, Faculty of Business, City
. . University of Macau
University
Paulo ESPERANCA
Na LU £

Professor, City University of Macau

Peixin ZUO
Assistant Professor, City University of Macau
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2.3 Scientific Committee / BfiEEE

Business School, Xiangtan University Faculty of Business, City University of Macau
MHEXPEHRR R KRRk
Lei HAN 855 Fu-Sheng TSAI

Professor, Xiangtan University Professor, City University of Macau

Kaidong YU
Assistant Professor, City University of Macau

Lijun MA BEE

Professor, Xiangtan University

Liangbo ZHANG
Na LIU S350 Assistant Professor, City University of Macau
Professor, Xiangtan University Rui LIU
Yong ZHAN jEik Assistant Professor, City University of Macau
Professor, Xiangtan University Yill

Assistant Professor, City University of Macau
Lei ZHANG RE

Mingxia ZHU
Professor, Xiangtan University &

Assistant Professor, City University of Macau

Li LIU
Assistant Professor, City University of Macau

Lingyu LIN
Assistant Professor, City University of Macau

Chenxi ZHANG
Assistant Professor, City University of Macau

Hongrun WU
Assistant Professor, City University of Macau

Danni WANG
Assistant Professor, City University of Macau
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3. Programme Overview / E:5 EiEHIE

Friday, 16 October 2026 / 2026 &£ 10 B 16 H (2HiH)
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B5R / Time

TRENEAFERE / Programme and Topic 1hEE / Venue

09:30-12:00

2 :5%4R% / Conference Check-in HG Hall

12:00-14:00

{KE / Break

14:30-15:45

ERHAT 4RERTEEIME / Meet the Editors

F#EA / Moderator: #84& / Jing Zhao, BhFR#IS / Assistant Professor, JEPT; hiG02

A2 / City University of Macau

14:30-14:55

ERIH / Jiankun Gong
E4%EERT / Senior Lecturer | EEZRIEAER / Universiti Malaya, Malaysia
B PR R E R TR AR T AmiEAR R EE

Academic Writing and Submission to International Journals: An Editor’s Perspective

14:55-15:20

RBE/ Yulivu
4% | Professor | BRiERHZERRT / Zhuhai College of Science and Technology
Al EREEFTEBIRS: EERNSAANHREBERERTIFE ERE

Al-Empowered New Consumption Scenarios: Research Framing and Journal Evaluation Criteria from a
Management Science Perspective

15:20-15:45

&K / Yong Zhan
#4%  Professor | #EiE AR / Xiangtan University

AR EEREERH RS ERE
Defining a Focused and Researchable Topic for an Academic Paper

15:45-16:00

{AE |/ Break HG Hall

16:00-17:15

BBII{EYS / Pre-Conference Workshop

F#FA / Moderator: #8{& / Jing Zhao, BIR#IE / Assistant Professor, ERPTig; HG02

THAE2 / City University of Macau

16:00-16:35

S6—1% / Session 1 — BIREIEE/ Dr. Li Liu
PSRRI AER / City University of Macau
HERFER: BRERRBNNEESEEE

Conducting a Field Experiment: Demonstrating How Augmented Reality Can Promote Green
Consumption

16:40-17:15

$6_18 / Session 2 — #iZE=F{EL / Dr. Lingyu Lin
BPIIRETHACER / City University of Macau

BHARANG: EERIRETATERE
Frontiers in Marketing Research: From Augmented Reality to Artificial Intelligence

18:30-20:30

EpE — Tromba Rija BBIE (JEiERIHRS, BERBEHE)
Welcome Dinner — Tromba Rija Buffet (Advance Registration Required; At
Participants’ Own Expense)

BRIt

Macau Tower
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Saturday, 17 October 2026 / 2026 £F 10 H 17 B (2HI7R)

B¥RI / Time iGENEAZERE / Programme and Topic 2L / Venue

08:30-09:00 SR IREI N EERIRAY / Check-in & Poster Setup HG Hall

BTV B ERIBELEE / Opening Ceremony & Welcome Remarks

BIESHIT | Professor Jun Liu
R, BPIETHAE
Rector, City University of Macau

BIRB2% / Professor Changgeng Liu
REIRE, HEXS

Former Vice President, Xiangtan University

09:00-09:20 HGO02

José C. Alves #3% / Professor José C. Alves

BSERbR, RPIHHASR

Dean, Faculty of Business, City University of Macau

09:20-10:35 E5iEE IS / Keynote Session |

HGO02
F4E A / Moderator: Paulo ESPERANC A #5745 / Professor, JRPStREHAER / City

University of Macau

Sandra Loureiro
4% | Professor | EBERAKEZREANT / ISCTE-IUL

BERCERHM CROHES —AI BIER

Consumer—Al Relationship in the Era of the Silent Economy

09:20-09:45

Jano Jiménez Barreto
#% | Professor | i d740AZ2 / Universidad de La Laguna
09:45-10:10 Al RSB AIRES ST MABINEE. SAEEPIRMEEE ARFEh =S

What Al Chatbots Say Matters to Your Brand: Adverbs as Triggers of Shared Control in Consumer—
Brand—Chatbot Assemblages

Fernando Serra
2045 | Professor | GBLHAER / University Nove de Julho

10:10-10:35 "

AT EsEEER

Al and management
10:35-10:50 REREHR2E / Break & Poster Session HG Hall
10:50-12:05 FBiEiE T 315 / Keynote Session 11

N . N . HG02

F$E A / Moderator: 7Rk / Professor Yong Zhan, H#EEAER / Xiangtan

University

BIER / Changgeng Liu

= FEA-ES [ Xi ivarsi

10-50-11:15 4% | Professor | #EiE AR / Xiangtan University

“EENAR RERREEE

Baumol’s Cost Disease and Resident Service Consumption

2026 International Conference on Consumption Studies ® Macau ¢ 16-18 October 2026 Page 5



1CCS 2026 | Programme Details / & ETE:E 15

B5R3 / Time y&ENEAEERE / Programme and Topic 2L / Venue

BB / Guanghua Wan
¥4 | Professor | FFIAE2 / Nankai University
IHERL S R e TR SR

Stimulating Consumption in China: Subsidy Options and Ex-ante Impact Evaluations

11:15-11:40

Joseph M Cheer
#4% | Professor | FB&EAE2 | Western Sydney University
11:40-12:05 BETHENRGETEE: REEFESCEATSRFRNEETE

Responsible Consumption — Responsible Production: Geographies of Consumption Amidst
Platformisation and Al in Tourism

P TEE/

fSESE / Light Lunch

12:05-13:20 T Platform
TSERZER / Poster Session HG Hall

13:30-17:30 SE{TEEREETEG / Parallel Panel Sessions HGOI_lzfol-éGOE

17:45-18:00 BIEEIEE / Closing Remarks HG02

18:30-20:30 TEEERE ((ERES8EEE) /Invited Guests’ Dinner

Sunday, 18 October 2026 / 2026 ££ 10 B 18 H (EHIH)

B5RS / Time TRENEAFERE / Programme and Topic

09:30-12:30 HrH2sh (BFEZN0) / City Tour (Optional)

12:30 onwards e / ©ER45TR / Departure / End of Programme

4. B2EE&ER / Conference Information

I6H / Item 15 / Details

¥RZUER / Registration Desk HG Hall

9515 / Session Rooms HGO01, HG02, HGO03, L205
s i S0 i e e
+A-EERFE / Inquiry Email fobiccs2026@cityu.edu.mo

2 RI%E] A / Conference Secretary Dr. Hui Nga Leong (REE7fERT)

HEE / Campus Map
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Appendix | [ff#£ 1 Poster session G E~

PR | SmOCHREIR Eip et &
Index | Paper-ID Paper Title Author
How Does Digital Governance Mobilize Diversified Consumer Limena Yu
1 ICCS-4 |Niches in the Al Era? A Multi-Level Perspective and Scenario- PeixingZuo’
Planning Approach to Macau's '1+4' Strategy
, ST Al BREERS 2 X SRR TIEEBUHE—ERNIBEEIRENRR B,
- Eoy=
[EETE
Business Model Transformation of Traditional Travel Agencies in the Era Zhgu Wendl, Ma
3 ICCS-9 . . Yiming, Wang
of Generative Al: A Conceptual Case Study
Daohong
4 ICCS-15 Algorithm Transparency and Trust in Al-Driven Crop Diagnosis: Evidence Ning Liu
from Young Farmers
5 ICCS-17 EEERENHE: Bl BRI SEEEMR; SRET
6 ICCS-40 HEFFHENERMFIREIRE EERAE; SRIEES
ERAMBE T Al BERENHEE RRNNEERAME, REREEERE
7 ICCS-51 N =3
AR
8 ICCS-77  ERERIGHEMHRERMEIREERRIE? BIRF, ®1%
2026 International Conference on Consumption Studies ® Macau ¢ 16-18 October 2026 Page 7




Appendix Il [f}$% 2 Panel Session E{TERH

ICCS 2026

it B{R ERA WRE i3] Wy JEH fEE
Index Session Chair Room Time 1D Title Author
1 1330-13:50 ICCS69  |Servicing international demand for sustainable aviation fucl: The circular economy case of Malaysia’s used cooking oil Fangdi Qiao,», José Paulo Esperanga, Shaohua Wang
5 13501410 \cos82 iep;erz;ccr:‘ on Optimization Sirategies for Culural P Products Export i the Arifia Itligence Ere: A MUKk Objecive OPMZAtN [\ o oo o ione o Tianyi Zhao
Ll
3 Roundtable 14:10-14:30 1CCS-92 | IS B ol IASREY SR A S 5 2 {1 PR S 05 ¢ Fi
4 14:30-14:50 ICCS-90 |7 4 e AUk 7 3 LT B 1 D S fEE e 3 SR 5 BT + FEIEL ¢ BREERD
5 14:50-15:10 ICCS-83  |Al-Enabled Influencer Marketing in Social Commerce B
75254 Gong Jianjun | Senior —
Lecturer : Universiti Malaya, Malaysia | G 01 BRI break
6 1530-15:50 ICCS-44 | B ERISHAES (MW A RRAE R B ER ? — SRR TR B A st BiSRSE ; BRALRE
B 15501610 \CCs 16 | e Formaton Mechanism of Colge Stderts” Purchase Inteiion i he Live Sireaming Coniext: An Empirical Sty on Dowsin Based [0 b S o
A2 LN A on SOR Theory
8 Intelligent Recommendation and 16:10-16:30 1CCS-80  |Personalized Product Representation Beyond Ranking: Evidence from a Randomized Online Retail Experiment Jinghao Jia, Chenyang Li, Xu Zhang
Consumer Decision-Making
9 1630-16:50 ICCS-88  |Why Clarity Matters: Al Recommendation Transparency, Trust, and Young Consumers' Purchase Intention Hu Di, Wang Yiting, Liu Hongyi, Wang Yinggui
10 16:50-17:10 ICCS-85  |Charging or Swapping? Consumer Time Sensitivity and the Design of EV Infrastructure Zhengxun Yang, Shiyu Wang, Yan (Julian) Zhang
Fr BX ERA L) &9 L] 1E%
Index Session Chair Room Time 1D Title Author
1 1330-13:50 ICCS-1  |Legak-Technical Trading Zones: Resolving Institutional Frictions to Regulate Al-Driven Sustainable Consumption Muhammad Sabil Farooq, Nazia Feroze, Riaz Ahmad
12 13:50-14:10 ICCS-10  |Can Al-Generated Travel Itineraries Be Trusted? How Human Verification Shapes Consumer Trust and Adoption Intention Yiming Ma; Wendi Zhou
13 14:10-1430 ICCS25 [ EIstE Bl ARSI - AVBRAE SCHHT MBS R A S LI31 2 A i
Behavior - — - — -
“ 1301450 \CCsss |Comsumer Psychalogical Pathways to Pro-Environmental Purchase of Speciaky Freshwater Fish: Mediating Effects of Risk Perception || "o
and Moderating Effect of Dietary Cultural Conservatism
15 4 Tifany Leung Cheng 1450-15:10 ICCS-104  [Narrative Embeddedness and Cross-video Commenter Activity in Digital Tourism: Evidence from #ChinaTravel Videos on YouTube  [Guangdong W, Yongcheng Xin, Hancheng Huang, Zinao Wang , Jun Huang,
A3
Han | Associate Professor ; City HG 02
University of Macau
16 1530-15:50 1CCS-47 |t AR R B bl AL ~ FE R e T FE FHI
17 P— " 15:50-16:10 1CCS-78  |Rooted in localiy, diversified in tourism: Local executives, tourism resource conversion capability, and corporate diversification [Wenjun Xie, Ke Zhang, Lei Zheng
2. sk s .
18 ‘Smart Tourism and Destination 16:10-16:30 ICCS-84 | Data validation and destination accessibility under time and budget constraints |Guangxiang Zheng, Chuangsheng Cui
Management
19 1630-16:50 1CCS-91 | 2 S AN 5 b )11 F T HEesd Vs ) B Ly A o fe 72 RIT
20 16:50-17:10 1CCS-99 TR MCHE AV E A HITIA — L (RIS -HHERS) B FRE
Fre BR ERA R i) E-1 ] EH 1EE
Index Session Chair Room Time 1D Title Author
21 1330-13:50 ICCS-12 | fNakilly ? SRR A A o BUSBURER FE— 2 P B o RS e A
2 13:50-14:10 ICCS-76 |3l = BB DA AR 88 T 13 BRI —— ATHE L SR 0 AR5 e £l
EOH WS o
2| Green Development and Economic Policy 1410-1430 Iccs-87 AR S B
24 HG 03 14:30-14:50 1CCs-96 USSRy TSR LR RARA— RS ATHBL AR
2 1450-15:10 ICCS88  |frmlti ST (b S P A B AR R
#286% Tsai Fu Sheng | Professor : City Btk L break
% University of Macau 15301550 ICCs-21 | AT i B S bten ; @z
27 15:50-16:10 IcCs-39 At + B i
28 Co2: BT AN ST 16:10-16:30 1CCs-62 AT RIS FEFINE ISR AR 715 EAR-L
29 | Digital Economy and Consumer Behavior 1630-16:50 ICCS-68 |2 R72s ¢ IR Atk J7 e RE SR BB U AR B
30 16:50-17:10 1cCs-93 SHES ROV RIS 1A SE TR
31 17:10-1730 ICCS-106 |23 KA K S A SRR 22— — DAL = 1) R S RETE  EE R
o BR ERA L) £ ] 1ek
Index Session Chair Room Time 1D Title Author
2 1330-13:50 ICCS-74 | Pt AIIR s AP L T BSR4 SRR ——H5 1 S-O-RIERAIPLS-ANNEL 3857 £ GRSHAT | B BPSHE  ME  BIET
33 - " 13:50-14:10 ICCS-79 (AT HRAEMMNAIREE T Al RUGHIA S (2 TR I 7 — ECHEER S FIEE
D-1: A TATRE BT J : :
" Artifcia neligence and Digtal 01430 \ccs2 Ecscald; Zn the lngucncdc of éu on the ; onsumption S;us'ackgn‘ongl\cuhulal Product E-commerce—An o
Consumption mpirical Analysis Based on Consumer urvey Data
3% 1430-14:50 1CCS-50 | s RAIER BT i B 15120 8 R BT R AV B e —— U AT DT T
36 W Kuang Tingyue | Associate L205 14:50-15:10 1CCS-97 | Al R 5 LR (5 0 2 7S v SR AT [ R R i e o AL eS|
Professor : City University of Macau R break
37 1530-15:50 ICCS-28  (WHBLREK ¢ RIS * 48 B I A R M B b — S DL T B SRy R B
38 D-2: B PR BUERIAHE 15:50-16:10 ICCS-71 [ ATRAEARNEHE AW HETIHRVEFEGH | QIfFER - BFRCENE 2 LA
Digital Platforms and Intelligent - -
3 Governance 16:10-1630 ICCS72 |52 5B 4 I IS o UL HE FRE% 3
40 16:30-16:50 1CCS-100  [hort-Video Content and Purchase Intention in Emerging-market Social Commerce: Evidence from TikTok Shop in Vietnam Hoang Quynh Chi
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